
How to Meet the Needs of the 
Modern Business Traveler

Booking
Get flights, hotels and vehicles, and the ability to 
change them throughout the trip1

Messaging
Send travelers relevant, timely information (e.g., 
security, weather, perks included in the corporate rate)3

2 Managing itineraries
Alert and notify travelers about where to be and 
when, and whether anything changes

Paying and managing expenses
Ensure expenses are seamlessly submitted to 
management 4

But more and more, people’s wants and needs during their business travels have changed.

Part of the reason for younger 
generations’ willingness to use an 
agent might have to do with their 
frustration with current technology.

It also may be that millennials don’t 
think the tools have caught up to their 
needs, even though more Americans 
than ever before use them for travel.  

With this rise in technology, travel agents have come back in style — along with the ability to personalize the experience.

Despite the popular belief that millennials are attached to their 
devices, younger employees are the group most likely to use an 
agency over technology-enabled travel management.

And travelers want to manage their trip with technology:
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To have a truly personalized, streamlined trip, every business traveler needs four different parts of the 
buying and travel process addressed. The more seamlessly these four steps happen, the better:

One change is an increase in “bleisure” trips — extending business travel to see the city they’re visiting.

Ground transportation transactions for business travelers in the first quarter of 2016: 
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The number of travelers who used an agent for 
their last trip rose 33% from 2013 to 2015

More than 9 million Americans will use a travel 
agent to book travel in 2016. 

=  200,000 Americans
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Although the ability to book and monitor travel has become easier for business travelers to 

handle themselves, they still value using their program-approved travel management companies 

(TMCs). TMCs just have to offer the right value. The following are insights into what the modern 

day business traveler wants while on the road. 

For more information about the way travelers are driving change  

in the travel industry, visit sabre.com and the Insights blog.


